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English Haiku
First Place
Oceans filled with tears
A single cherry blossom
A Nation of hope

By Tesia Smith

Japanese Haiku
First Place

悲劇から	 ひげきから

人の心が	 ひとのこころが

蘇る	 よみがえる

From the tragedy
The hearts of the people
are reborn

By Jonathan Liang
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>> Creative journeys with multiple international destinations!
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environment where much of your job consists of 
smiling as sweetly as possible and attempting 
elaborate hand gestures. And besides, it’s just 
plain fun to move abroad and get acquainted with 
a whole new cosmetic spectrum. This is a prime 
opportunity to branch out of any safety zones 
you might have been languishing in back home: 
you can (and will!) embrace a shocking shade of 
lipstick.

I’m sure I wasn’t the only JET who spent time 
researching Japanese fashion, make-up and hair 
products before flying out here (and now I’m 
currently obsessed with BB cream...). Unless 
you’re particularly attached to one brand, there’s 
no need to import: in Japan, we’ve hit gold. 
The low to mid-range cosmetics are likely to 
outperform the same bracket back home, and 
if you’re willing to splurge and go high-end, the 
proverbial counter is your oyster. Iconic brands 
like Shiseido, Shu Uemura and SKII are renowned 
worldwide and for good reason. Whatever your 
budget, though, there’ll be exciting and rewarding 
territory to explore. 

However, it can be daunting to wade your way 
through such a huge amount of products and 
names you may not recognise. This section of 
the magazine plans to help you out with this. In 
the upcoming columns, we’ll be going into much 
more detail about specific Japanese brands and 
cosmetics. And of course, designers (see Duncan 
Marsden on Issey Miyake in this issue). Fashion 
and beauty is a huge, varied facet of Japanese 
society and culture: this is evident just from 
standing still in Tokyo for five seconds or scanning 
the magazine rack in your local 7-Eleven. Stay 
tuned for more next month.

First Impressions
Helena Rubenstein famously remarked, 
‘There are no ugly women, only lazy 
ones.’ It could be said that fashion and 
beauty is largely to do with impossible 
standards, with unobtainable illusion 
and fantasy. Take a look at anything 
Galliano sent out on the catwalk, 
for example. Style can seem a little 
superfluous if you’ve been placed in 
– say – the inaka: what do fur shrugs 
gone psychedelic or embroidered riding 
jackets even matter when half your 
class is asleep and you have to cycle in 
relentless heat for thirty minutes just to 
get home? However, on a practical level, 
fashion and beauty is also about how 
to present the best possible version of 
yourself, as Rubenstein well knew. 

Your performance on JET isn’t judged on how 
you look at eight in the morning, but it can help 
create that good first impression. If you know 
you look glowing, healthy and alert (basically: 
low-maintenance-fabulous), you’re going to 
feel much more confident and this can only aid 
you in your placement. Putting in the effort is 
worth it, particularly when you’re in an unfamiliar 

DHC Deep Cleansing Oil 
¥1300 for 100ml
This gorgeous cleanser removes all 
make-up without irritating or leaving 
any residue. Putting oil on your face 
may seem a little counter-intuitive, 
but it emulsifies and washes off 
beautifully without any fuss. It’s 
saturated with vitamin E and smells 
of herbs and olive oil. Use sparingly 
(two pumps), massage for thirty to 
sixty seconds and rinse.

Imju Fiberwig Mascara 
¥1575
So I was initially skeptical (a fibrous 
wig? For my eyes? ...really?), but 
it’s the best-selling mascara in 
Japan and it lives up to the hype. 
This separates your lashes without 
clumps and lengthens like a smudge-
free dream. Layer it up for different 
intensities. If you want more volume, 
however, try the equally acclaimed 
(and again, dubiously titled) Fairydrops 
Scandal Queen Mascara (¥ 1575). 

Shiseido Tsubaku Hair Mask ¥798
This has been packed full of red camellia oil and 
is absolutely delectable: use for a glossy weekly 
indulgence. The presentation is simple and sleek 
(even if the pot itself is a tad annoying to actually get 
open...). Your hair should feel dramatically softer and 
smoother after use. 

Japanese Beauty 
Must-Haves
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ways. Although his work is often described as 
sculptural (or even architectural), there is a lightness 
and freedom to Miyake's designs. It is the wearer’s 
body, not the clothes themselves, that create the 
sculptural quality. This lightness and ephemerality 
constantly reoccurs throughout Japanese design 
– just look at the work of Saana, the Pritzker-prize 
winner architects.

Pleats Please is also incredibly durable and easy to 
maintain. The garments do not need to be ironed 
and can be both machine-washed and dried. Indeed, 
they can be left crumpled in a ball on the floor and 
still look precise when worn. Miyake played on 
this in the Pleats Please advertising campaign. The 
garments are presented, unworn, in the shapes 
of oversized sushi. And again, for his most recent 
collection, 132 5., the unworn garment is presented 
as a piece of art in its own right, folded like flattened 
origami on the ground. Pulling the edge allows the 
garment to unfold into a completely new shape. 

While the idea of presenting fashion as oversized 
sushi and wearable origami might seem too obvious 
a reference to Japanese culture, it is a testament 
to Miyake's genius that they don't come across 
as kitsch. Furthermore, it is (if I might say so) 
very “Japanese” to take such an interest in the 
presentation of an item, even when not in use.

Izzey Miyake
For someone who supposedly retired in 1999, Issey 
Miyake is still keeping himself very busy. The so-
called father of Japanese fashion may be 73 years 
old, but he still pursues his wide-ranging interests 
with the enthusiasm of someone half that age. 
Retirement for Miyake was not an excuse to stop 
working, but an excuse to direct his focus on what 
interests him the most: research and collaboration. 
He has maintained creative control of the company, 
the fruits of his research feeding back into his 
studio's design work. This means that, for a fashion 
company, progress is slow, with only minor changes 
season to season. However, it gives Miyake's work 
a richness and timelessness that is intellectually 
satisfying, even if it doesn't jump out at you in the 
way that much contemporary fashion does. Also 
absent from Miyake is the diva-like arrogance of 
many fashion designers. He does not presume 

divine inspiration but is instead 
refreshingly humble and always eager 
to learn. Design for Miyake is about 
collaboration and it is in this context 
that his “retirement” as head of 
design has to be understood.

It is easy to talk about the “Japanese” 
in this, the importance of humbleness 
and the idea of the group. Although 
there might be some truth in this, 
Miyake's work is more complicated 
than that. It is filled with contradictions 
and juxtapositions that bridge 
between east and west, tradition 
and innovation, comfort and high-
fashion. Miyake has undoubtedly 
been influenced by the west, having 
trained in some of the great fashion 
houses of Europe, but he found the 
fustiness of the European fashion 
elite stifling and returned to Japan in 
1970. He has always been open in his 
desire to create a Japanese aesthetic 
and has been influenced by traditional 
Japanese folkware. However, he 
looks to the ubiquitous western 
model of jeans and a t-shirt in a bid to 
make high-fashion easy to wear and 
maintain. Miyake mourns the demise 
of traditional Japanese construction 
techniques and visits factories to learn 
from how garments are constructed, 
and yet, he often invents new high-
tech techniques to create his designs.

It was his 1994 collection, Pleats 
Please, that really brought Miyake into 
the world of the fashion elite. All these 
contradictions manifest themselves 
in this particular design. Pleats Please 
was the result of experimenting with 
new ways of pleating – the folds 
created by doubling a fabric back upon 
itself. Miyake devised a new industrial 
way of creating pleats where the 
garment would be cut, sewn and then 
pleated, rather than the other way 
round, as is traditional.

A permanent interest of Miyake's has 
been making a garment from one 
piece of cloth and trying to limit the 
number of seams. In Pleats Please 
he used single pieces of high quality 
100% polyester fabric, initially around 
three times larger than the finished 
product. They are then individually 
placed between sheets of paper and 
fed into a heat press. The garment 
emerges from its paper cocoon shrunk 
down to size with permanent pleats. 

Pleating is used both horizontally, 
vertically and in zig-zags to create 
sculptural and textured pieces, and 
yet, unlike much contemporary 
fashion, the garment works with the 
wearer’s body and not against it. In 
principal, Pleats Please can fit anyone, 
adjusting entirely to the wearer's 
body in both revealing and concealing 
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Pleats Please has proved so successful 
(selling in excess of 2.5 million) that it 
has slightly overshadowed Miyake's later 
work. His most recent collection, 132 5. 
has been criticised for being too “clumsy”, 
the permanent and rigid origami folds 
revealing less of the body than his earlier 
work. While this is a fair criticism, the fact 
that the design concept was sparked by a 
computer programmer’s blog and uses a 
mathematical logarithm to create 3D shapes 
out of flat sheets of cloth shows that 
Miyake's creativity is far from drying up. 

Although Miyake will undoubtedly be 
remembered for his contribution to style 
– for putting Japan on the fashion map 
after years of obscurity – he still has bigger 
aims: aims which his retirement has also 
allowed him to pursue. “Being a designer 
of fashion is such a short destiny,” he 
said in a recent interview, “I want to last 
longer”. It was with this in mind that he, 
together with product designer Naoto 
Fukasawa, graphic designer Taku Satoh 
and writer Noriko Kawakami, set up 21_21 
Design Sight in 2007. It remains the only 
museum in Japan devoted to design 
and is housed in a building conceived 
by the revered Japanese architect (and 
long term friend of Miyake) Tadao Ando. 
In September, an exhibition on Miyake's 
collaborations with the late American 
photographer Irving Penn will open.

It is no coincidence that Miyake considers 
such a wide range of people from various 
design disciplines as close friends. Miyake 
feeds off all fields of design and designers 
return the compliment, often approaching 
him for collaborations. While fashion 
may often be looked down on by other 
designers, Miyake is always held in high 
regard: he doesn't just lead the Japanese 
fashion world, but the Japanese design 
world in general. He is not only inspired 
by other designers, but he inspires them 
too. His influence on all fields of Japanese 
design has been profound. Ando even 
claims that the 21_21 Design Sight 
museum, with its large folded aluminium 
roof,was based on a Miyake skirt. It is a 
fitting tribute to a man who has arguably 
done more than anyone to give Japanese 
design the high-standing it enjoys today.

Irving Penn and Issey Miyake: Visual 
Dialogue will open at 21_21 Design Sight 
in Tokyo on September 16th and will run 
until March 8th 2012.



Logos, links, and Fair Use
Some of the images used to represent links in this document may qualify for fair 
usage in the context described following. Some of these images may be screenshots 
of a copyrighted logo of an organization, and are protected by copyright and/or 
trademark. The copyright for the image is most likely owned by the company or 
corporation that produced it. It is believed that the use of a limited number of web-
resolution screenshots purely for identification and visual association to represent 
a link to the associated organization, qualifies as fair use under International 
copyright laws. Any other uses of this image, here or elsewhere, might be copyright 
infringement. Certain commercial use of this image may also be trademark 
infringement. For more information, see the individual copyright information by 
following the appropriate link to the organization’s web site. Use of the image here 
does not imply endorsement of the organization by Ajet, nor vice versa.

Non-free use media rationale
The entire logo is used to convey the meaning intended and avoid tarnishing or 
misrepresenting the intended image. The logo is a size and resolution sufficient 
to maintain the quality intended by the company or organization, without being 
unnecessarily high resolution. The image is placed in the document strictly as a visual 
aid to identify the organization associated with the link, solely in context of a subject 
of public interest. The significance of the logo is to help the reader identify the 
organization, assure the readers that they will reach the intended web site associated 
with the organization by clicking on it, and to illustrate the organization’s intended 
branding message in a way that words alone could not convey. Because it is a logo, 
there is almost certainly no free equivalent. Any substitute that is not a derivative 
work would fail to convey the meaning intended, would tarnish or misrepresent its 
image, or would fail its purpose of identification or commentary.

Image/Content Removal
If it is the organization’s belief that the usage of specific images used in our 
document containing copyrighted information conflicts with authorized use, and/or 
does not comply with fair use as described in this context, please contact us and we 
will remove the offending image(s) immediately. Contact us on visual.media@ajet.net

Copyright Information
The content within this document are the property of Ajet or its suppliers and are 
protected by copyright laws and international treaty provisions. The compilation, 
organization and display of the content used on and in connection with this 

document are the exclusive property of Ajet. Ajet reserves all rights in the document 
and its content not specifically granted in any agreements with Ajet or in the Terms 
of Use.

The views expressed in this document may or may not reflect those of its owner. 
Don’t take us too seriously.

Reviews
AJET or the JET Program doesn’t endorse, sell or profit from reviews and links 
posted within this document. All opinions, images and statements are that of the 
author and not of aforementioned parties.

Submissions
Ajet retains the rights for editing of articles and/or submissions as necessary. Ajet 
reserves the right to not display or post any submissions we deem inappropriate 
or unacceptable. Ajet will not limit content based on age, gender, race, or sexual 
orientation. By submitting material to Ajet, you agree that Ajet can display, modify, 
transmit, publish, distribute or delete your submission without needing prior or 
further consent from you. Submissions may be removed by Ajet at any time at our 
sole discretion. Authors who submit their works, material, artwork, graphics, ideas or 
content to us retain their copyrights, but grant Ajet irrevocable JET wide, royalty-free, 
non-exclusive rights to reproduce and distribute their submitted material in printed 
form or by any other medium either now known or hereinafter devised, and forego 
any payment or compensation for the submitted material. They also certify that this 
material (written and photos) is their own original material (unless otherwise stated) 
and does not violate any copyrights. All submissions will be considered. 

Limitation of Liability.
(a) We and any Affiliated Party shall not be liable for any loss, injury, claim, liability, 
or damage of any kind resulting in any way from (1) any errors in or omissions from 
the publication or any services or products obtainable therefrom, (2) the content 
contained in the publication, or (3) any delay or failure in performance beyond the 
control of a Covered Party.

fair use disclaimer

photo by xx




